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We are
chilli mind!



20+
DESIGNERS & 
CONSULTANTS

Kassel
75 % DACH

INDUSTRIES & 
MARKET  LEADERS

LAUNCHED DIGITAL 
PRODUCTS & SERVICES

950+ 15+

IDEATION & 
CO-INNOVATION

DESIGN THINKING 
& ACTING

RAPID 
PROTOTYPING

UIUX DESIGN & 
TESTING

SPECIFICATION & 
TRANSFER

ROLL-OUT COM & 
MARKETING

30+
INTERNATIONAL 

DESIGN AWARDS

42+
PUBLICATIONS & 

ARTICLES 







iF world design index 2015 - 2020



Solutions that still work in years to come and surprise
through their heartful perceptions
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Sustainable & Ramarkable

Solutions



chilli mind Portfolio Matrix /// Human Centered Excellence

DIGITAL PRODUCTS & SERVICES    DIGITAL COMMUNICATION & CULTURE 

BRAND CONTEXT 
& SERVICE DESIGN
Communication & Formats, 
Guidelines & Rollouts

UX ARCHITECTURE
UIUX, HMI & Usability for     
Complex Digital Systems

TRAINING &         
NEW WORK
Cultural Change & eLearning, 
Methods & Scale

DIGITAL GROWTH
New Business, Sales & 

Service Innovation

Q2Q1

Q4Q3



There are 4 core principles
to guide the overall information architecture
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S-M-XL Content Personalization Reading Time Prioritization

All content & features are 
structured likes a pyramid:

Core facts go to the top, 
more info go further down. 
Service-/Product-Details 
go at the very and or 
separate files.

Offered services needs to 
catered to different groups.

Whereas some infos are 
important for all, many are 
just relevant to colleagues 
working in specific areas.

Reading & pereception
times are the core aspects 
to validate overall service 
scopes measurable.

The quantity of content 
needs to fit a reasonable % 
of work / sales /com time.

Prioritization follows to 
guiding parameters: 
relevancy and frequency. 

Highly important and highly 
common use cases are 
moved to the front.
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You have to start with the

customer experience and work

backwards to the technology.

„
„Steve Jobs
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X RELEVANCE: 
UX2 APPROACH



what wikipedia and people say

how a user interacts with and 
experiences a product, 

system or service

what we at chilli mind say

how a company makes or 
saves lots of money with 

productivity optimized design

UX UX2



¸
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We are Business Value Architects 
to empower corporate productivity

…for growing companies & global scaling.

…to empower a productivity culture                                    
& improve employee happiness.

… that save money (F10+) based on                             
usability & user experience.

…that create sustainable business value. 

UX2

ARCHITECTS

We are experts in building solutions…

UX2 = holistic view – productivity is beyond standard ux & usability optimization.  
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Corporate Productivity
UX2-Approach for market leading companies

¸

Sales Tools & eCommerce

Website & Portals

Software, Apps & HMI

Intranet & Platforms

EXPERTS

FACTOR 10+

UX2

CORPORATE

PRODUCTIVITY

Business Value

Happy making

Money making



UX2

Why UX-Architecture-Thinking matters …
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THX

THINK CHILLI & 
MAKE IT HAPPEN

Oliver Gerstheimer
Managing Director

gerstheimer@chilli-mind.com
+49.(0) 561.310 595-13

Philipp Schütz
Senior UX Designer

schuetz@chilli-mind.com
+49.(0) 561.310 595-20

chilli-mind.com
linkedin.com/company/chilli-mind
instagram.com/chilli_mind

http://www.chilli-mind.com/
https://www.linkedin.com/company/chilli-mind
https://www.instagram.com/chilli_mind



